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OPEC’s Annual Meeting is About to Confirm Policy Change,
though its Effect is Doubtful
Opinion | 26 Oct 2016

Almost a year ago, the Organization of the Petroleum
Exporting Countries {(OPEC) made a decision to keep
crude oil production unaltered, raising doubts about the
cartel’s role in the current oil market. This year, the
organisation’s annual meeting, scheduled for 30
November, will probably lead to a policy shift, with the
cartel reportedly looking to introduce seme limits, Whatever the cutcome, it does seem as

Justas Gedvilas
Industry Analyst
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POPULAR STATISTICS

Market Sizes
Aggregated sales in a time series by standard data types, per
capita and growth.

Company Shares

Share of sales and actual sales npany in a time series by
standard data types.

Brand Shares
Share of sales and actual sales by brand in a time series by
standard data types.

Distribution
Share of sales and actual sales in a time series by standard
channel types.
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ANALYSIS

FILTER AMALYSIS () + SORT RESULTS ~

Alcoholic Drinks in the US

Alcoholic drinks in 2015 outperformed the historic period
CAGRs in both volume and value terms, with per capita
consumption reaching levels unseen since 2010, Value growth
continues to cutpace velume growth in all major alcohol
segments, indicative ...

Anheuser-Busch InBev NV in Alcoholic Drinks
(USA)

Anheuser-Busch InBev's top domestic priorities in 2016 are to
expand its premium beer offerings whilst elevating consumer
sentiment towards core brands. The company is also locking to
develop the near beer segment....

Boston Beer Co Inc, The in Alcoholic Drinks (USA)

n the years to come the Boston Beer Co (Boston Beer) will
continue to make capital investments in its breweries to expand
capacity. efficiency and capabilities. The company also intends
to continue product development through its various ...
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USA
Alcoholic Drinks
Bl Store-Based Retailing 99.6 99.6 99.5 99.5 99.5 99.4
Bl Grocery Retailers 93.1 92.8 92.5 92.4 92.3 92.3
=1 Discounters 0.7 0.7 0.7 0.6 0.6 0.5
Eih Food/drink/tobacco 3.7 31.0 29.8 31.0 30.3 30.3
specialists
Eik Hypermarkets 3.2 3.2 3.0 3.0 2.9 2.8
=i Small Grocery Retailers 35.9 36.1 36.9 35.7 36.1 36.1
=1 Convenience Stores 6.3 6.3 6.4 6.3 6.4 6.4
Eih Forecourt Retailers 25.5 25.8 26.6 25.6 25.9 25.9
Bl Independent Small 4.1 4.0 3.9 3.8 3.8 3.8
Grocers
Bk Supermarkets 19.8 19.9 20.1 19.9 20.1 20.2
Bk Other Grocery Retailers 1.8 1.9 2.0 2.1 2.3 2.3
ik Mon-Grocery Specialists 3.0 3.1 3.2 3.0 2.9 2.6
B Drugstores/parapharmacies 3.0 3.1 3.2 3.0 2.9 2.6
Bk Mixed Retailers 3.5 3.7 3.9 4.1 4.3 4.5

Bl Department Stores - - - - - -
B Mass Merchandisers 0.8 0.8 0.7 0.7 0.6 0.6
Bk Variety Stores - - - - - -
ik Warehouse Clubs 2.7 2.9 3.2 3.4 3.7 3.9

Eih Other Non-Grocery - - - - - -
Alcoholic Drinks Specialists

Eih Mon-Store Retailing 0.4 0.4 0.5 0.5 0.5 0.6
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EXECUTIVE SUMMARY

More and better alcohol is demanded
Alcoholic drinks in 2015 ocutperformed the historic period CAGRs in both volume
and value terms, with per capita consumption reaching levels unseen since
010. Value growth continues to outpace volume growth in all major alcohol
segments, indicative of consumer interest and demand for more premium
alcoholic drinks. Growth in the high-spending, high volume-consuming
millennial demographic and a slowly improving economy have made premium
alcoholic drinks a focal interest point for consumers alongside greater overall
consumption.

craft, local, and authentic gain ground

Consumer alcohol interest and knowledge continues to develop, driving demand
for craft alcohel. The forefront driver of the craft reveolution is an underlying
demand for authentic production, ideally produced locally. Already quite
prevalent in beer, craft and craft-like spirits are making themselves more felt,
with consumers looking beyond classic mid-priced and economy brands. And

A despite craft beers’ relatively strong establishment, it remained a developing
trend in 2015, with consumers beginning to lock beyond the now ubiquitous
IPA.
Anheuser-Busch, alcoholic drinks leader, looks to acquire SABMiller

- Anheuser-Busch InBev remained the total alcoholic drinks market leader in
volume terms, with market leading positions in the beer and RTDs/high-

. strength premixes categories. In late 2015, the company announced its

acquisition of SABMiller Plc. Due to anti-trust regulations in the US, Anheuser-
Busch is anticipated to divest SABMiller's US portfolio to Molson Coors,

» preserving the current US joint venture, MillerCoors. In turn, Anheuser-Busch
continues to develop its beer, cider, and RTDs/high-strength premixes product
portfolio through product innovation and craft brewery acquisitions in search of

E new growth.

Internet retailers gain ground
Internet retailers became the fastest- growing retail channel in volume terms in
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Y Alcoholic Drinks
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Excising Non-alcoholic Beer in Russia: What Are the Odds and
Potential Outcome?
Opinion | 26 Oct 2016

Excising Non-alcoholic Beer in Russia: What
Are the Odds and Potential Outcome?
Excising non-alcoholic beer - sounds irrational?
well, not according to the Russian government,
which is considering slapping excise charges on
this product, which could, in turn, call into question its future development.

Georgij
~ Grebinskij

Senior Analyst

Mot only does it sound illogical to levy alcohol excise on a non-alcoholic drink, apart
from the word "beer” in the product name, but it also hasn't been seen in any other
country, making it an unprecedented example globally in terms of non-alcoholic beer,
COver the last five years, in light of the constantly declining overall beer market in
Russia, non-alcehelic beer was close to stagnation, albeit with a still slightly positive
development, despite continuing economic turmeil in the country, The highly niche
nature of the product - accounting for a 2% volume share of the total beer market -
as well as the specific consumer perception of it relative to traditional beer makes
charging excise on this product a potentially suicidal initiative.

Continue reading »

Darker Than Before: Global Prospects for Brown Spirits
Global Briefing | 24 Oct 2016

Brown spirits comprise whiskies, brandy and cognac, and
GLOBAL BRIEFING dark rum, and play an important role within the spirits

ﬁ category, accounting for 27% of global spirits volumes
4 and 24% of value sales in 2015. While there are
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